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that it needs to be redrafted and will be withdrawn. But it 
deals with the section— it's intended to deal with the 
situation where something is advertised by Internet,...
SENATOR CHAMBERS: Um-hum, I'm with you on that.
SENATOR BEUTLER: ...a manufacturer or a distributor identifying
two consumer sources for new automobiles.
SENATOR CHAMBERS: Uh-huh. Okay, well let me...
SENATOR BEUTLER: And it says that it...
SENATOR CHAMBERS: Oh, go ahead.
SENATOR BEUTLER: ...shall make a reasonable effort to identify
each and every franchisee. (Inaudible.)
SENATOR CHAMBERS: What I had done was drafted an amendment to
strike, starting in line 5 on page 19, all language, starting 
with "If.
SENATOR BEUTLER: Well,...
SENATOR CHAMBERS: This is the language that I would have
stricken, "If a manufacturer or distributor identifies to the 
consumer sources for new motor vehicles" and so forth, then all 
of these other franchisees would have to be identified. I'm 
wondering... and that's all I would ask you, Senator Beutler, 
because I didn't want to conflict with what you might be 
attempting to do with your amendment.
SENATOR BEUTLER: All right.
SENATOR CHAMBERS: This part has troubled me. I know why they
put into the bill that mere advertising cannot be deemed 
selling, because advertising implicates the First Amendment. 
If, under the guise of regulating selling, this bill was going 
to encroach on what kind of commercial speech could be used in 
advertising, it would be struck down out of hand as 
unconstitutionally infringing on the First Amendment's guarantee 
of free speech. So they tried to get around that by
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