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Beutler said, I"'m going to try to restate what | think he may
have been getting at. |1 don"t see him now but let me say what 1
gathered from his question. Senator Bromm, 1°m going to renew
the discussion that Senator Beutler started with you referencing
the language on page 19. Advertising is not considered selling
under this bill, Internet advertising. Then it goes on to say
if a manufacturer identifies to the consumer sources for new
motor vehicles and so forth, distributed directly or indirectly
by the manufacturer and so forth. Let me stop there. In Kansas
City, let"s say they don"t have a law like this in Missouri or
the state of Kansas, so whichever Kansas City we"re talking
about there is a dealership which is operated by a manufacturer
to bring that situation under this bill, and in advertising on
the Internet the manufacturer makes it clear that there are
vehicles available for sale in Kansas City. That"s advertising
and that is not selling. But it would seem that this next
sentence, the one that | read about what a manufacturer must do,
although it"s not selling, it would require that manufacturer to
identify each and every franchisee of the manufacturer within
the consumer®s community. So if the...if the car is a Honda and
the manufacturer®s advertisement includes Nebraska, this would
require that manufacturer to include in that advertisement every
Honda dealer in Nebraska. Is that true?

SENATOR CUDABACK: Senator Bromm, do you yield?

SENATOR BROMM:  Senator Chambers, 1 wouldn®"t read "community" as
being that broad, but if |1 were...if | were on the Internet
talking to that manufacturer or dealer and I was from Omaha, |
think I would feel they would have a responsibility to identify
the franchisees that they have within the Omaha community.

SENATOR CHAMBERS: That"s what 1 thought would be said, but here
is the problem.

SENATOR BROMM:  Okay-

SENATOR CHAMBERS: We have a definition of "community' on page 7
in the existing law and this says, '"Community means a
franchisee®s area of responsibility as stipulated 1in the
franchise". The new Ulanguage talks about the consumer®s
community, not the franchisee®s community. So the consumer®s
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